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OUR CORE THEMES

OUR VALUES

OUR VISION

OUR MISSION

Guided by innovation, equity, inclusion, and a global perspective 

we are committed to…

• Academic Excellence

• Student Success

• Community Engagement

The Board, employees, and students of our college value:

• Collaboration and Communication

• Responsibility and Accountability

• Innovation and Creativity

• Diversity, Respect, and Inclusion

Transforming lives through exemplary, nationally recognized 

educational and career pathways 
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Teaching | Learning | Community



EXPRESS YOURSELF
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PRIMARY LOGO
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Logomark 

aka “The Trident”

Logotype 

Fonts: Intro Black (modified) / EDMONDS

Gotham Book (modified with 1pt stroke)  / COLLEGE

Edmonds College’s primary logo is a horizontal 

combomark made up of a logomark,  

“The Trident,” and a logotype. The logomark consists 

of welcoming arms, a strong foundation, and a sharp 

pinnacle to guide all students, faculty/employees, and 

community members to success. The slight cut-out on 

the right side of The Trident represents a shadow from 

the center pinnacle.   

 

It consists of two-colors:  

Pantone 3025 C and Pantone Cool Gray 11 C.  

 

Combomark
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SECONDARY LOGO

COLLEGE MISSION LOGO

In certain situations, a vertical format may work 

better. To balance the logo, the logotype (Edmonds 

College) has been reduced to 60% its original size 

(in comparison to the primary, horizontal logo on the 

previous page).  Please keep these proportions in mind 

when using this logo.

In circumstances where Edmonds College’s mission 

statement is paired with the primary or secondary 

logo, apply a 1pt stroke below the combomark and 

ensure the mission statement spans the entire width of 

the logo.

60% Original Size

T E AC H I N G  |  L E A R N I N G  |  C O M M U N I T Y TEACHING |  LEARNING |  COMMUNITY
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BLACK AND WHITE

For usage on a dark background, convert the entire 

combomark to 100% white.

In situations where there is enough contrast 

between the background color and the logo,  

feel free to use Triton Blue for The Trident and 

100% white for the type.
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CLEAR SPACE

The clear space requirement is designed to maintain 

the integrity of the logo. This ensures visibility and 

legibility. The minimum clear space of the Edmonds “E” 

should always be applied. Try to maximize clear space 

whenever possible.
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INCORRECT USAGE

Please don’t abuse, change, or manipulate our logo in 

any way. Each element and color has its own purpose 

and we strive to keep our brand solid and consistent. 

The following are examples of what NOT to do with the 

Edmonds College logo:

JUST SAY NO to changing the color of The Trident JUST SAY NO to using 375C as a background color

JUST SAY NO to moving The Trident above the 

logotype without using the correct proportion 

(reducing the type to 60% its original size)

JUST SAY NO to adding drop shadows and 

reducing/increasing the size of The Trident



INTENDED USAGE

Edmonds College logo will be used on collateral 

including diplomas, stationery, T-shirts, name badges, 

brochures, mugs, and more in both print and digital 

forms.
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WEB PRINT
 

The minimum size for screen is 190 and 280 pixels 

wide. This ensures the best results in line weight and 

legibility for the web.

Our logo must always be legible, clear, and concise. 

In order to do this, we have specific minimum 

requirements for our logo via print and screen.  

As far as how big we can go...that all depends on how 

big we can think.

 

The minimum size for print is 1.8” wide and 2.5” 

wide. This ensures the best results in line weight 

and legibility in printed documents.

2.5 in280  px

SIZING

190  px 1.8 in
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PRIMARY LOGO
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Sub-brand Name / CULINARY ARTS DEPARTMENT:

Font: Gotham: Medium

All Caps: Size 35 pt

Tracking: 180

Leading: 42 pt 

Edmonds College’s sub-brands/department logos use 

a combination of “The Trident,” a thin stroke, and a 

logotype. For the logotype the hierarchy of information 

begins with the sub-brand name, followed by Edmonds 

College. The type has breathing room with large 

amounts of tracking. 

 

It consists of two-colors:  

Pantone 3025 C and Pantone Cool Gray 11 C.  

 

EDMONDS COLLEGE:

Font: Gotham: Black

All Caps: Size 25 pt

Tracking: 160

Logomark 

aka “The Trident”

Stroke: 1 pt
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ADDITIONAL VARIATIONS

With a variety of different sub-brands/departments, you 

may need only one line of copy. For longer department 

names, expand your text box horizontally. Aim to keep it 

clean and limit the lines of copy to three lines maximum 

(this includes the line for EDMONDS COLLEGE). 

Align EDMONDS COLLEGE with the spears of The Trident

For linking words (and, to, from, etc), reduce the font size to 24pt 

For single line departments, increase font size to 50pt
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BLACK AND WHITE

For usage on a dark background, convert the entire 

sub-brand logo to 100% white.

IDENTITY / SUB-BRANDS  |   17   



CLEAR SPACE

The clear space requirement is designed to maintain 

the integrity of the logo. This ensures visibility and 

legibility. The minimum clear space of 1/4x should 

always be applied. Try to maximize clear space 

whenever possible.
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1/4x

1/4x



INCORRECT USAGE

Please don’t abuse, change, or manipulate our logo in 

any way. Each element and color has its own purpose 

and we strive to keep our brand solid and consistent. 

The following are examples of what NOT to do with 

Edmonds College Sub-brands logos:

JUST SAY NO to adding additional graphics JUST SAY NO to increasing the font sizes

JUST SAY NO to moving The Trident above the 

logotype and centering the text

JUST SAY NO to adding drop shadows and other 

wild, unnecessary effects
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INTENDED USAGE

Edmonds College sub-brand logos will  unify 

the overall look and feel of individual college 

departments. The logo will be used on window 

signage, stationery, and more.



WEB PRINT
 

The minimum size for screen is 280 pixels wide. This 

ensures the best results in line weight and legibility for 

the web.

Our sub-brand logos must always be legible, clear, and 

concise. In order to do this, we have specific minimum 

requirements for our logo via print and screen. As far 

as how big we can go...that all depends on how big we 

can think.

 

The minimum size for print is 3” wide. This ensures 

the best results in line weight and legibility in 

printed documents.

3 in280  px

SIZING
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PRIMARY LOGO

The Athletic logo incorporates a variation of The 

Trident along with a custom typeface, called “Tritones”, 

designed specifically for Edmonds College. The type 

was designed to include only the letters for the mascot 

name, Tritons, and the Athletic “E.” Additional custom 

letters should not be  

designed/used. 

The type can be used separately and extracted from 

the logo.   

 

It consists of one-color:  

Pantone 3025 C (+ tints of 3025C) 

EDMONDS COLLEGE:

Font: Gotham: Black

All Caps: Size 19 pt

Tracking: 610

Custom typeface: 

 “Tritones”

Stroke: 2pt

Stroke Color: 45% 3025 C 

100% 3025 C

90% 3025 C

80% 3025 C 60% 3025 C

40% 3025 C

80% 3025 C

60% 3025 C

Background: 

 3025 C 



ADDITIONAL VARIATIONS

Depending on your background color, The Trident in 

Cool Grey 11 may work better. For maximum contrast 

when using the type only, make sure to change the 

white type to Pantone 3025 (or its CMYK/RGB 

equivalent). 
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EDMONDS COLLEGE:

Font: Gotham: Black

All Caps: Size 19 pt

Tracking: 610

Custom typeface: 

 “Tritones”

Stroke: 2pt

Stroke Color: 45% 3025 C 

100% Cool Grey 11

90% Cool Grey 11

80% Cool Grey 11 60% Cool Grey 11

40% Cool Grey 11

80% Cool Grey 11

60% Cool Grey 11

Background: 

 3025 C 



GRAYSCALE

In order to preserve the shadows, convert the main 

logo to grayscale. 
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Background: 

 3025 C 



CLEAR SPACE

The clear space requirement is designed to maintain 

the integrity of the logo. This ensures visibility and 

legibility. The minimum clear space of 1/6x should 

always be applied. Try to maximize clear space 

whenever possible.

1/6x

1/6x
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INCORRECT USAGE

Please don’t abuse, change or manipulate our logo in 

any way. Each element and color has its own purpose 

and we strive to keep our brand solid and consistent. 

The following are examples of what NOT to do with 

Edmonds College Athletics logos:

JUST SAY NO to losing all of the tints/shading JUST SAY NO to changing the color palette

JUST SAY NO to using Cool Grey 11 as the 

background color for The Trident Pantone 3025

JUST SAY NO to using Cool Grey 11 as the 

background color for The Trident  Cool Grey 11
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The athletic logo will be used on jerseys, courts, 

warm- up gear, jackets, polo shirts, T-shirts, promo 

items, scoreboards, fields, fan gear, wall art, marketing 

collateral, championship banners, and advertising.

INTENDED USAGE



WEB PRINT
 

The minimum size for screen is 160 pixels wide. This 

ensures the best results in line weight and legibility for 

the web.

Our athletic logo must always be legible, clear and 

concise. In order to do this, we have specific minimum 

requirements for our logo via print and screen. 

 

The minimum size for print is 1.75” wide. This 

ensures the best results in line weight and legibility 

in printed documents.

1.75 in160  px

SIZING
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PRIMARY LOGO

The Athletic “E” logo was designed specifically for 

Edmonds College’s baseball/softball teams. The 

Athletic “E” is a custom font, Tritones, designed 

specifically for Edmonds College.

 

It consists of one-color:  

Pantone 3025 C (+ 45% 3025C) 



SECONDARY LOGO
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The Athletic “E” logo  can be reversed for use on a dark 

background. 

It consists of two-colors:  

Pantone 45% 3025 and white



BLACK AND WHITE

To convert the Athletic “E” to black and white, 

change the stroke to 45% K. 
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CLEAR SPACE

The clear space requirement is designed to maintain 

the integrity of the logo. This ensures visibility and 

legibility. The minimum clear space of 1/4x should 

always be applied. Try to maximize clear space 

whenever possible.

1/4x

1/4x
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INCORRECT USAGE

Please don’t abuse, change, or manipulate our logo in 

any way. Each element and color has its own purpose 

and we strive to keep our brand solid and consistent. 

The following are examples of what NOT to do with 

Edmonds College Athletic “E” logo:

JUST SAY NO to changing the color palette  JUST SAY NO to adding crazy effects

JUST SAY NO to adding arrows or additional points JUST SAY NO to using the Athletic “E” around 

campus on signage, garbage cans, etc.
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36   |  IDENTITY / ATHLETICS

The Athletic “E” logo will be used on hats and helmets 

primarily for the baseball and softball teams.  

The color of the hats/helmets will coincide with the 

official team uniforms.  

INTENDED USAGE



WEB PRINT
 

The minimum size for screen is 125 pixels wide. This 

ensures the best results in line weight and legibility for 

the web.

Our Athletic “E” logo must always be legible, clear and 

concise. In order to do this, we have specific minimum 

requirements for our logo via print and screen. 

 

The minimum size for print is 1.125” wide. This 

ensures the best results in line weight and legibility 

in printed documents.

1.125 in125  px

SIZING
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PRIMARY LOGO

The Triton Mascot features the mythological Greek 

sea god, Triton, in hues of blue. He resides inside a 

powerful shield and wears The Trident proudly on 

his crown. He is modern, bold, fierce, and looks his 

competitors in the eyes. The right side of his face is hit 

with light, while the left side is shadowed, giving him a 

3-dimensional look. 

 

It consists of one-color:  

Pantone 3025 C (+ tints of 3025C) 

75% 3025 C

Right side of face: 

 45% 3025 C 

100% 3025 C

Left side of face: 

80% 3025 C 
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SECONDARY LOGO

The horizontal version of the Triton Mascot may work 

better in certain situations (think horizontal wall art, on  

the web, or painted in the end zone). Feel free to use 

the only the right or left side of Triton and his shield for 

an interesting crop (see page 38).
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GRAYSCALE

In order to preserve the shadows, convert the  

logo to grayscale. 

IDENTITY / MASCOT  |   41    



CLEAR SPACE

The clear space requirement is designed to maintain 

the integrity of the logo. This ensures visibility and 

legibility. The minimum clear space of the Tritons “T” 

should always be applied. Try to maximize clear space 

whenever possible.
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INCORRECT USAGE

Please don’t abuse, change or manipulate our logo in 

any way. Each element and color has its own purpose 

and we strive to keep our brand solid and consistent. 

The following are examples of what NOT to do with 

Edmonds College mascot:

JUST SAY NO to removing Triton from his shield  JUST SAY NO to making Triton’s face 100% White

JUST SAY NO to rotating Triton on his side or at 

other angles

JUST SAY NO to adding strokes or embellishments
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INTENDED USAGE

The mascot logo will be used on student clothing, 

wall art, apparel and hats, bookstore promo items, 

marketing collateral such as posters, leaflets,  

and other promotional items.



WEB PRINT
 

The minimum size for screen is 190 to 280 pixels 

wide. This ensures the best results in line weight and 

legibility for the web.

Our mascot logo must always be legible, clear and 

concise. In order to do this, we have specific minimum 

requirements for our logo via print and screen. 

 

The minimum size for print is 2” to 3” wide. This 

ensures the best results in line weight and legibility 

in printed documents.

SIZING
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3 in280  px

2 in190  px
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PRIMARY TYPEFACES

Edmonds College’s primary font is Gotham. Gotham  

is a hard-working, clean typeface that works well in 

ALL CAPS headlines or sub-heads. Lato, a fast-loading 

Google font, should be used for body copy. 

Please note: Intro Black (modified) is the typeface 

used for “EDMONDS” in the main college logo. It is 

NOT recommended for use in any branding materials. 

GOTHAM BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789!@#$%^&*+

AaBbCc0123

LATO LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789!@#$%^&*+

AaBbCc0123
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PRINT / WEB

TYPESETTING

Header 1: 36 pt / 48px

Header 2: 24 pt / 32px

Body: 11 pt / 16px

Body Highlight:  Bold

Header 3: 18 pt / 24px

Header 4: 14 pt / 19px

List: Left indent: 5mm

WELCOME
Prepare for
Your Future Career

WORK WITH FACULTY

The Future is on the Move

ASSOCIATES IN ARTS DEGREE

Get a job and technical skills training in one or more of these 

fields of study. 

For 50 years, Edmonds College has helped students access 

educational and career opportunities in a supportive 

environment that encourage success, innovation, service, 

and lifelong learning.

We are here to support you as you define your success at 

Edmonds College and beyond.

• Associate in Biology

• Associate in Business

• Associate in Pre-Nursing

• Associate in Arts - Direct Transfer Agreement
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Pantone 3025 C

CMYK 100 65 37 21

RGB 0 77  113 

HEX 004d71

Pantone 3025 C

CMYK 48 23 19 0

RGB 137 171  188

HEX 89abbc

Pantone Cool Grey 11 C

CMYK 65 57 52 29 

RGB 85 86  90

HEX 55565A

Pantone Cool Grey 11 C

CMYK 53 45 42 8

RGB 125 125  128

HEX 7d7d80

Pantone 375 C

CMYK 46 0 100 0

RGB 149 214  0 

HEX 95d600
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TRITON BLUE

PRIMARY COLORS

Our primary color palette is a tribute to the Pacific 

Northwest’s bodies of water, green landscape, 

 and occasional grey skies (that don’t get us down!). 

Triton Blue, Cool Grey 11,  Accent Green, and 

Solid White should be used consistently for brand 

distinction whenever possible. 

TRITON BLUE / 45%

COOL GREY 11 COOL GREY 11 / 75%ACCENT GREEN

CMYK 0 0 0 0

RGB 255 255  255

HEX FFFFFF

SOLID WHITE
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SECONDARY COLORS

A secondary color palette has been developed 

to provide flexibility while creating a unified 

appearance across all communications. This palette  

works well for options in apparel or as subtle 

accents is small doses. Darker colors may be used 

behind light-colored typography.  Metallic 877 is 

ONLY for use in print or screen printing. 

Use tints and shades wisely to prevent colors from 

turning pastel. 

Pantone 7546 C

CMYK 85 69 51 46

RGB 38 55 70 

HEX 263746

Pantone 7474 C

CMYK 99 37 44 10

RGB 0 116 129

HEX 007481

Pantone 370 C

CMYK 65 26 100 9

RGB 100 140 26

HEX 648c1a

PANTONE 7546 PANTONE 7474

Pantone 877 

METALLIC 877

Pantone 227 C

CMYK 28 100 31 6

RGB 176 0 96

HEX b00060

PANTONE 227PANTONE 370

Pantone 1595 C

CMYK 9 76 100 0

RGB 221 95 19

HEX dd5f13

PANTONE 1595
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PHOTOGRAPHY STYLE
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Our photographs capture the nature of the college 

and should communicate our creativity, diversity, 

and commitment to lifelong learning.  It should be 

expressive, compelling, and capture the Edmonds 

College spirit. 

Use four-color, vibrant images with interesting 

depths of field. Stay away from duo-tones and 

unnatural color correcting effects/styles. 



LOGO USAGE ON IMAGERY
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For full-color ads/promos, use the reversed logo 

in the bottom, right corner. For ads using a white 

background, place the full-color logo in the bottom, 

right corner. In certain situations, (i.e. Brand 

Guidelines cover) moving the logo to the top center 

will work.

Keep in mind for print ads that will be featured in a 

left side spread, move the to logo to the bottom, left 

corner for best visibility.

BRIER HALL

WHAT’S NEW IN 2016

Sed ut perspiciatis unde omnis iste natus error sit 

voluptatem accusantium doloremque laudantium, totam 

rem aperiam, eaque ipsa quae ab illo inventore veritatis et 

quasi architecto beatae vitae dicta sunt explicabo. Nemo 

enim ipsam voluptatem quia voluptas sit aspernatur aut odit 

aut fugit, sed quia consequuntur magni dolores eos qui.

WORLD-CLASS
CUISINE



THE CONNECTOR
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The Trident pattern is designed to coincide with the 

primary college logo. It should be used on apparel in 

small doses (i.e. on a shirt pocket, the inside lining of 

a bag, the trim of a knit hat, etc.).

THE TRIDENT

The Connector pattern combines two Athletic “E’s” 

and represents interlocking parts working together. 

It fades to a gradient and is meant to be used at low 

opacity levels (45% or less) for a subtle effect.



SOCIAL MEDIA
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Your social presence is approachable, friendly, and 

engaging through use of imagery. The most visually 

compelling profile images will use Triton Blue in the 

background with The Trident reversed to white. 

180  px 180  px

THE TRIDENT



SAMPLE BROCHURE
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The sample tri-fold brochure highlights one 

of Edmonds Colleges’ sub-brands, Culinary 

Arts. The cover is a bright, four-color image 

with the sub-brand logo reversed in white. 

The inside spreads utilize all caps subheads, 

columns, plenty of leading, and a small pop 

of Accent Green. 



DIGITAL

Our digital presence is bold and clean with a pop 

of color. Our main nav bar uses Triton Blue, while 

Accent Green is used minimally to drive users to 

the CTA’s (call to actions). 
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